Tanveer Hossain Rayvee

Digital Marketing Strategist

&
’Q*‘fﬂ'ﬁ_‘..l.
Yo ro "

&
géiq c§§¢_°°
3 .‘Q.QQQ

r‘\\'\.'-"-i‘.'k'h's."_‘;_'-. o T i 2l Pra T B e

http:// % th rawee.COm



| http:// %

Personal Overview

A multi-channel digital marketing expert with over six years of experience
specializing in Facebook and Google Ads, email marketing, e-commerce, and
L4 lead generation. | have worked with four marketing agencies, managing 65
global brands across diverse industries, and have successfully managed $8
million in Meta ads and $2 million in Google ads. With a Computer Science
degree and an MBA in Marketing, combined with professional certifications, |
excel in utilizing modern marketing tools, web development, social media
marketing, and content creation to develop data-driven strategies that

deliver significant ROI for clients.

Working Experience Working Expertise Leadership Experience

Six years of marketing experience with Expertise in multi-channel digital marketing Worked as Key Account Manager and
a proven growth track record in the with a grip over modern marketing tools and Head of Digital Strategy while leading over
diversified industry. data-driven marketing approaches. 20 people in diversified departments.

thrayvee.com Digital Marketing Strategist
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6 Years+ s
Industry Experience o=
5Years+ — «as

Remote Job Experience S

500+

<[>

Completed Campaigns

thrayvee.com

4 Agency

Working Experience

65 Brand

Management Globally

50+ Tools

Hand-on Experience

Average Growth Increase

Clients Managed Over A Year

Digital Marketing Strategist




My Expertise Sections

MY EXPERTISE SECTIONS ARE NOT LIMITED TO...
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My Expertise Sections

ANY A FEW MORE TO BE A MULTI-CHANNEL MARKETING EXPERT

EMAIL

MARKETING
ARTICLE SEARCH ENGINE
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Gold Lion
x ’ Technologies (USA)

As a Key Account Manager, | have

Career Roadma
. clients, starting from their strategic part
x

till the execution.

: , Raicom Digital (USA) o i oper ) 2001
X Joining here as a Senior Media Buyer, |- .
© have managed a large scale of Facebook |
ads and multi-channel marketing i .
X approaches to ensure maximum ®
x | : Green Atmosphere profitability from ecommerce. =

Pte. LTD (Singapore) January &) 2021

Care Nﬁtrition « As a lead Digital Marketing b
% - Strategist, | have managed all the N
. Limited (BangladeSh) marketing-related work for my clients > - =
Najm Consultant and the managing team. e
. As a Digital Marketing Strategist, | ; S
(lntemShlp) started the whole digital marketing May D 2020 o : st
approach from scratch. Still, my - 7

Started as an Intern but
worked with some of the

setups are running in this
multinational FMCG company.

complex project consultation »
along with the CEO himself. January QX 2020
X
October )9 2019 . D
etk




Associated Brands

N ¥ W TECHNOLOGIES
W y

# MEDICAL SUPPLY

SARTIK

Tanveer Hossain Rayvee
Digital Marketing Strategist

EN®EED ENVEED ENVEED

WHOLESALE SUPERFOOD

Epevinana PRSPER  RQYWEST

REAL ESTATE
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To be continued...
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Associated Brands
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and many more...



Social Media Marketing
Projects

As a social media marketing manager, | have a proven
track record of utilizing a wide range of tools and strategies
to achieve the goals of each campaign. | deeply understand
the latest trends in social media marketing, and | am
always up-to-date with the latest algorithm changes and
best practices. | work closely with clients to ensure their
brand voice is effectively communicated and their message
resonates with their target audience. With a strong focus
on attention to detail and efficient project management, |
am dedicated to delivering results that exceed

expectations and drive business growth.
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SOCIAL MEDIA
MARKETING

Account Managed  Years of Experience Tool Proficiency

438 5 435

And going Exploring More

Social Media Marketing Manager
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Insights of a Few Instagram Accounts

&  Followers ® < Followers ©
Last 90 Days v Dec 21 - Mar 19
Last 90 Days »
Last 90 Days Vv Dec 6 - Mar & ) i Dec 6 - Mar 5
2,987 1,085
Followers 1,401 Followers
+775% vs Dec 20 Followers
+200% vs De
Growth Growth
» Overall followers Growth  Oiiaial
e Follows . ® Qverall 935
Unfollows ® Eollows
30
20
10
Ei _I"\_l,\_ =M

Mar 18




Social Media Marketing Preview

Enveed Superfood

2 Hydration: 3 Daily Greens:

* No Added Sugar « Micro Mutrients
« Matural Performance Electrolytes « Raw Fiber
< Amino Acids * Mixed Greens

» Adaptogens:

Coconut Water « Stress Relief

Natural Caffeine + Fatigue Fighter

Naturally Flavored  Adrenal Support
ENVEED e

SUPERFOOD

GREAT TASTING &
COMPREHENSIVE POST-

WORKOUT POWDER MIX
DESIGNED FOR:

@ Total Hydration
@ Quick Recovery

@ Improved Physical = '§
Performance ' i

[

&

ENVEED

SUPERFOOD

SUPERFOOD

ENVEED

ENVEED

SUPERFOOD

GREAT TASTING &
NUTRIENT-DENSE
POWDER DESIGNED FOR:
@ Improving digestion.

@ Providing anti-aging benefits.

@ Promoting natural detoxification.
& Increasing immunity.

uuuuuuuuu

sy

ENVEED

SUPERFODOD
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Business Details

www.enveedsuperfood.com

Nutrition, E-commerce

USA




Social Media Marketing Preview

Proper Real Estate

Does your brokerage
offer agents
in-house

marketing and
escrow benefits?

Proper Real Estate
DRE 02156564

Proper Real Estate P%PER
BEAL E

DRE 02156564 STATE

A Homeowner's
Net Worth Is
More Than
40x Greater
Than a Renter's

i

$255000

$6300

[
Renter Homeowner

WHY SHOULD YOU

CHOOSE PROPER
REAL ESTATE?

WE OFFER

6

» Agent support

» In-house escrow
» In-house marketing
» Training & coaching

» The best industry commission
structure and much more!

Proper Real Estate
DRE 02158584

KEY TIPS
FOR BUYERS

Expand Your Look for Grants, Gift Explore Additional
Search Area Funds, and Down Loan Types
and Criteria Payment Assistance and Options

Proper Real Estate | DRE 02156564

PRESPER

REAL ESTATE

Want To Get

A Head Start In :
The Real Estate [ -
Industry?

is the perfect place to begin!

We're looking for experienced real
estate agents to join our brokerage!
Proper Real Estate

DRE 02156564

Proper Real Estate
DRE 02156564

Remember,

If you buy a starter hame
now, you can start to build
equity, which can help
power a future move

later on.

PRSPER

REAL ESTATE

And more...

ol
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Business Details

WWWwW.proper-re.com

Real Estate Company
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Email Marketing Preview

Enveed

ENVEED
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No More Pain - Only Gain!

You'l inevitably feel sore after a workout or
any strenuous activity.

( CBD can help you ease your pain. )

Many athletes - professionals and amateurs
alike - use CBD to reduce muscle pain and
improve their post-workout recovery.

Get ready to feel good.
Take 30% OFF with code SUMMER30

SHOP NOW

ENVEED HEMP

ENVEED products help you adapt to a natural

lifestyle. We know everything about our products,

from seed to packaging, and are involved every
step of the way.

i ST _ f
NOW GREAT BENEFITS COME AT A : 2 /

GREAT VALUE FOR MONEY!

We're excited to announce that our Summer
Sale is now livel

Treat yourself with 30% DISCOUNT - use

promo code SUMMERS0 - it's time to treat

yourselfl Gummies, CBD oil tinctures, and
more are all waiting for you.

Why should you wait?

Make your wallet happy and save money
right now!

Get ready to feel good.
Take 30% OFF with code SUMMER30

SHOP NOW

ENVEED HEMP

ENVEED products help you adapt to a natural

lifestyle. We know everything about our products,

from seed to packaging, and are involved every
step of the way.

Y
inflow

OFFICIAL

TRANQUILLITY
AROUND THE CLOCK

Feel the Difference-Guaranteed

(oot OB
i ==Lk ki )
e _—

Imagine a day filled with calm energy
and a night of deep, restful sleep.

Perfect
Day-and-Night

How CBD helps achieve
tranquillity and energize
your day:

)

Balances the Body

THE BEST ROUTINE!

If you want to live a healthy life, be prepared to put

in some effort. This means everything from

consuming the right foods for proper nutrition to
getting enough sleep and exercise.

In reality, all you need is a healthy routine lifestyle. A
significant part of your routine is ensuring you get
the proper nutrients daily.

Adding the perfect amount of CBD will make
you unstoppable.

Get ready to feel good.
Take 30% OFF with code SUMMER30

SHOP NOW

ENVEED HEMP

ENVEED products help you adapt to a

natural lifestyle. We know everything about

our products, from seed to packaging, and
are involved every step of the way.

Digital Marketing Strategist
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Email Campaign Results

& Marketing
Conversion metric
53 Year to date Mo comparison uli Last nen-direct click e | e o
: : . . L = .JU compared 10
4 Placed Order v ‘ ‘ () Time period 9.4 : ; 2
previous period
Online store sessions @ Online store conversion rate = Average order value @
751,400 1.49% $145.36

m > Nﬂf\/mr\u TN - Growth overview
M

Conversion summary  Message type breakdown Channel breakdown

Total sales = Sales attributed to marketing = Orders attributed to marketing @

$1,468,947.87 $1,549,707.14 10,552
CA$2 ’ 98 1 ’ 152 u 39 Attributed revenue Unattributed revenue
//\/“/\—/\ PR Kﬁw f,ﬂf“”‘/\f" _ = S f_fu—-_—ww _ e Total revenue " Total Recipients

A 26.5% vs. previous 12 months

CA$350K 554K
Fonmadiating chanosls View report Attributed revenue CA$2.28M 76.54% 7 44% =

CA$280K ‘ 443K
(@ Cost, click, and impression metrics are now available for supported marketing apps. Learn more b4 I '

CA$210K ' I I 332K
Channel Type Sessions Sales Orders Conversion rate ROAS CPA CTR l l r l
O Kiaviyo paid 230,335 $471,862.63 3,181 1.38% =2 == = CA$140K l 227K
£d Facebook unknown 186,584 £489,232.68 3,350 1.8% —_ —_— —_— CA$?DK 111K
7 Direct direct 145,406 $112,078.41 756 0.52% = - —
G Google Search organic 106,619  $448,099.23 3,112 2.92% — - — CAS) —Np- - 0
€3 Facebook paid 23,753 $2,893.34 22 0.09% - - et Aug1 Nov1 Feb1 May
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Email Campaign Results

Date range
| Q search campaigns | | © Last 30 days v ‘ﬂ‘“d'encav Eha””Ersv | v | > Metric Your value Performance Percentile Median
O Campaign ISR Open Rate 63.9% @ Excellent 95th 401%
0 LIQUIDATION DETE ET NOUVEAUTES (clone) CA$8,285.07 .
30 Days Engaged 34 recipients : Click Rate 6.01% @ Excellent 972nd 1.61%
0 LIQUIDATION DETE ET NOUVEAUTES CA$7,720.10 .
30 Days Engaged 39 recipients | [_* Boliatsion ata 0.268% & Excellent 88th 0.0609%
0 [FR] - Prospects - 15% OFF + Free Shipping - 15.08.25 CA$6,944.60 :
90 Days Engaged 48 recipients : BARGe Rk 0.212% & Excellent 92nd 0.718%
0 VENTE SOUS LA TENTE PLUS VIP PLUS (clone) (clone) (clone) CA%$6,178.08 .
60 Days Engaged 38 recipients i Spam Complaint Rate 0.009% & Good 53rd 0.00972%
VIP CODE VIP
DD Gaye), ViP- 12 onthe > $500, WIP (ZACTV| $(2-287] | $568), vin Custo | s reapents | L i g
mers
A Revenue Per Recipient CA%$0.466 & Excellent 86th CA$0.072

[FR] - Profile - VVIP 20% Discount - 04.08.2025 (Ready to Schedule)
[Fr] VVIP {4+ PurchasefLast 20 Days)

[FR] - Profile - Charlie B - 08-01-2025
90 Days Engaged

LIQUIDATION DETE ET NOUVEAUTES
90 Days Engaged

LIQUIDATION DETE ET NOUVEAUTES (clone) (clone)
30 Days Engaged

CYC (clone)
Repeat Buyers, Repeated Customer (Purchased at Least Twice)

[FR] - Profile - Frank Lyman - 11 Aug, 2025
90 Days Engaged

CA%$5,574.17
22 recipients

CA$5,294.45
33 recipients

CA%$5,286.67
41 recipients

CA%5,188.39
35 recipients

CA$4.943.60
29 recipients

CA%$4,386.63
23 recipients

T

LR

L L]

L

L
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Email Marketing Automation

Automation Details

Start 1hia. autoemstine whan s 2 1h8Es 32eian (akes [Asce

Cmtact robairitn ta 5oy M1 [P —

> Send an email about a CBD product.

© o := If opened, and purchased, Thank you email will
' be sent. Ready for another automation.

:= If opened, but not purchased, a discount mail
will be sent.

If not opened, same email will be sent with
B === different Subject Line.
: : : : If not opened after 3 emails, automation will be
e e — .
! ! m ! ended and tagged as "Inactive Contact".
© mniom ® monion ] T
Cm———— 0 e .
- - === ) Send an email for Product Bundie at
- : . 5 45% discount to the purchased list
e © mnin o e — © remie S
; . . and open emaill list.
o oo

If opened, and purchased, Thank you email will
be sent. Tagged as Active Purchase List.

m et EEETT m @»—-- : If opened, but not purchased, an additional
T e ) P — discount mail will be sent.
= ==
== T > If the no purchase from both
ER e Il ] automation, tagged as "Not Active
Purchaser", if a purchase is done,

tagged as "Active Purchaser".
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Automation Details

Start 1hia. autoemstine whan s 2 1h8Es 32eian (akes [Asce

Cmtact robairitn ta 5oy M1 [P —

> Send an email about a CBD product.

© o := If opened, and purchased, Thank you email will
' be sent. Ready for another automation.

:= If opened, but not purchased, a discount mail
will be sent.

If not opened, same email will be sent with

B different Subject Line.
5 If not opened after 3 emails, automation will be
e e — ;
! ! m ended and tagged as "Inactive Contact".
O i 8 s ===
C——— 0 rin .
: Send an email for Product Bundle at
R : 45% discount to the purchased list
- and open email list.
If opened, and purchased, Thank you email will
be sent. Tagged as Active Purchase List.
m e —— ' : If opened, but not purchased, an additional
T e discount mail will be sent.
,
== _ > If the no purchase from both

automation, tagged as "Not Active
Purchaser", if a purchase is done,
tagged as "Active Purchaser".




Stari Fhis aviomaiion when one of thess actions Takes place

Comact wstncries by Sl B i P BT

Dt Theg ety ) e o Poliamring ¢ panfinipens §

@ e o Briaa OO D5 VST, T

e Do, Hon covebact maich B follivaing madiions ¥
P e i i hogs S SELR s )

) Divn g ot ot b Thes Sollswwn ] coediiona !
Fhin Pl o i B i b

e Doen s coninct match B folowing oondithenT

ik S i LR teLiiE |
+
m m { ren {
.

i
(D) venroeran E  tuliocrile bn e lat- "Very Adtive Contast *

S Selencrien b the Bk “very At Caminci *
»
S e meraall Tk Fous Vi M

e Te—
@ a3 s e Do e ot el L b Berewi Eoed i T
Vo i 4 b LR, AL

@ et feat 3 iy

o

() Watres 2 o ot 1o i | ech b, T i 4 oot
@ e e e L

25 st I Sttt it et | . ®
& Wod hin msimmation i

¥y ekl stematian




‘ﬁ# o
A" Al Tanveer Hossain Rayvee

B2B Sales Record On HubSpot CRM )y

H B v o »O0

§ Welcome to Facab... 4 . = Google Doc ' Home - Carva Ads Manager - Ma = GoldLion Tech [ The SBR F Amplyil Medis % Hubstalf - Deshb... % My Drive - Goople.. B Google Calendar -... & The Free PowerPa_.

(o [T=Y 3} &
Enveed Wholesale

View & filter report

Closed deal amount vs. goals

> Prior Sales Media:

Date property This is a Daals meport
Close date v
Email Marketin
Crata range a I a r I g
All data - o Wi
Data range; Alltima | Frequency: Manthily
Revenus gog Closed amcunl i codmpany curmency [
Frequency
33 500.000.00
Monthly - :
51,250 000 00 Revenue goel 1,3467.580.45
Compared To ¢ Closed amount in company currency: $7,058,613.09 1 8 M I
Mo comparison - E { on s
E £1,000,000.00
=
a
=
Deal filters Actions & §rS0000.00
é > Total Sales
-;:_:\ £500, 000,00
q
3
[
5250.000.00 o e
$1.06 Million
.00
May 2021 Jul 2021 Sap 20t Mo 2031 lan 2022 Mas 2032 May 2002 Jual 3033 Seap 2023 Wow 20023
Close Date
LY | iz Cancol Rofresh
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SEO Expertise Tools

GO gle Identifies how Google's crawling and indexing systems interact
Search Console with your site.

Google Provides comprehensive data about user behavior to identify
.' Analytics potential problems.

Offers a suite of tools for identifying technical SEO issues,

SEMUSH doing keyword research, and tracking backlinks.
h re I:s Provides site audit and backlink analysis features to identify
technical SEO problems.

Offers SEO tools for keyword research, rank tracking, site
audits, and backlink analysis, plus Domain Authority metric.
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SEO Expertise Tools

Crawls your site to find SEO issues like broken links, duplicate
content, and metadata problems.

% oast WordPress plugin for improving on-page SEO, checking
y content readability, and generating an XML sitemap.
Analyzes web page content and generates suggestions to
A improve loading speed.
GT X Analyzes website speed and performance.

Mobile-Friendly

Checks whether a website is optimized for mobile viewing.
Test Tool
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Google Analytics (Behaviour Flow)

, ) All accounts > ARTIK MED o _ ) ﬂ
.li] Analytics All Web Site Data ~ Q, Try searching “Top countries by users . CL ]

®
&

M Home
Explorer Navigation Summary

» @t Customization

Pageviews = VS. Select a metric Day Week Month ﬁ ...
REPORTS

@ Pageviews
» (O Realtime 1000

» 8 Audience

500

» »e Acquisition
» B Behavior P g
March 2023 April 2023 May 2023
Overview *
Behavior Flow Primary Dimension: Page PageTitle Other -
« Site Content Secondary dimension * Sort Type: Default - Q  advanced | @ = | & &7
All Pages
Page Pageviews 4 Unique Pageviews Avg. Time on Page Entrances Bounce Rate % Exit Page Value
Content Drilldown
. 6,237 4,839 00:02:20 2,894 66.14% 46.40% $0.00
Landing Pages % of Total: 100.00% (6,237) % of Total: 100.00% (4,839) Avy for View: 00:02:20 (0.00%) % of Total: 100.00% (2,894) Avg for View: 66.14% (0.00%) Avg for View: 46.40% (0.00%) % of Total: 0.00% (50.00)
Exit Pages O 1. /eligibility/backbrace @ 1,106 (17.73%) 876 (18.10%) 00:02:45 828 (28.61%) 80.07% 67.81% $0.00 (0.00%)
» Site Speed ()] 2./ & T76 (12.44%) 565 (11.68%) 00:02:02 442 (15.27%) 37.33% 34.66% $0.00 (0.00%)
» Site Search
O 3. /check-eligibility/ & 401 (6.43%) 275 (5.68%) 00:01:22 65 (2.25%) 58.46% 38.90% $0.00 (0.00%)
» Events
J 4. /back-braces/ & 333 (5.34%) 272  (5.62%) 00:02:43 117 (4.04%) 73.50% 55.56% $0.00 (0.00%)
» Publisher
O 5. /blog/ = 321 (5.15%) 189 (3.91%) 00:01:34 55 (1.90%) 14.55% 17.13% $0.00 (0.00%)
Experiments
[J 6. /eligibility/backbrace/fb Bl 296 (4.75%) 130 (2.69%) 00:02:46 89 (3.08%) 58.43% 33.45% $0.00 (0o00%)
» M Conversions
a 7. /thank-you & 232 (3.72%) 209 (4.32%) 00:00:52 5 (017%) 60.00% 43.97% $0.00 (0.00%)
BETA O 8. /contact/ & 144 (2.31%) 116  (2.40%) 00:02:37 36 (1.24%) 58.33% 40.28% S0.00 (0o00%)
2. Attribution
a 6. /about/ & 135 (2.16%) 86 (1.78%) 00:01:09 15 (0.52%) 53.33% 20.00% $0.00 (000%)
Q Discover
(J  10. /knee-braces/ d® 95 (1.52%) 78 (1.61%) 00:03:40 20 (0.69%) 70.00% 49 47% $0.00 (0.00%)

£ Admin : ; —
Show rows: |10 | Goto: | 1 1-100f1230 € >
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Google Analytics (Behaviour Flow)

=p /eligibilil.../backbrace
> 828

442

=p /back-braces/
= 117

=p /eligibilit...ckbrace/fb
= 89

=p /check-eligibility/
» 65

- ..
= 1.4K

Starting pages

2.9K sessions, 2.1K drop-offs

II feligibilit...ckbrace/fb
875

= /cligibilit.../backbrace
830

689

- CKBrACES!
IO

fcheck-eligibility/
67

33 more pages)
in -
316

1st Interaction
843 sessions, 358 drop-offs

iw Ithank-you
180

o= eheck-elgibitty!
LU IETT

= /Bl0OG/
im 96

‘'wmm /back-braces/

im g,

y
il g

(29 more pages)

280

2nd Interaction
485 sessions, 215 drop-offs

; o
ﬁ 105

/check-eligibility/
75

mmm (eligibilit...ckbrace/fb
.,

mm Bhack-braces/
im -,

feligibilit.../backbrace
30

ﬁ (27 more pages)
a7 Lot

3rd Interaction
270 sessions, 91 drop-offs

. 4

/blog/
33

1 /check-eligibility/
- 3

1 /eligibilit...ckbrace/fb
" 2

/thank-you
m

‘wmm (29 more pages)
L P
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FACEBOOK
ECOMMERCE
REPORT

OVERVIEW
e Facebook Certified Digital Marketing Associate

« Managed over $7 million in ad spends
 Expert in Sales Funnel Creation

e Average ROAS onh e-commerce 3.5X+

e Expert in both WordPress and Shopify
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Ad Creatives

Enveed Superfood

ENVEED e ENVEED | ENVEED

SUPERFO = iy :
SUPERFOOD : SUPERFOOD

Health Benefits Of Herbs

BENEFITS

enveedsuperfood.com




Ad Creatives
Artik Medical Supply

Alleviate
Knee Pain

80% Of Patients

£ ZERO.

Out of Pocket!

Check Your
Eligibility!
'GET STARTED!

P
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RESTORE

YOUR MOBILITY IN
JUST A FEW STEPS:

G | & Fill out a short form below.
% Connect with us to verify — 5 @ Connect with us to verify Eligibility

Eligibility. Py N @ Once approved, receive your
® Once approved, receive Y medical supplies straight to
your home.

your medical supplies
straight to your home.

ot

eligibility and see if T _ |

you qualify for one of our - '
premium back braces today! (oo %“”'k""e"-

com

| http:// %ﬂrtikmed,z:-:- m Check If you qualify [.ﬂmu

Medical & Insurance || Lead Generation artikmed.com




Ad Creatives

West Capital Lending

nnnnnnnnnnn

CASH OUT

REFINANCE

ON RENTAL
PROPERTIES

LOAN AMOUNTS UP TO

$3,000,000

+# Cash out up to 80% LTV
+ No Proof of Income required
+ Purchase Loans Available

+ Only 660+ FICO score needed

Mortgage || Lead Generation

" HOME EQUITY LINE OF.-CREDIT

Borrow From Your Home,
Not The Bank

$100,000
$538/mo

$50,000
$269/mo

@ usa

Tanveer Hossain Rayvee
Digital Marketing Strategist

CASH OUT

ON RENTAL
PROPERTIES

+* Cash out up to 80% LTV
+ No Proof of Income required

+ Purchase Loans Available
+ Only 660+ FICO score needed

LOAN AMOUNTS UP TO

Learn More

westcapitallending.com
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Ad Creatives

MDS, Apple Enterprise

& Mac & Mac

The Iooooongest

computer inaMac oo ((ERED)

toma nage Mac does that
Mac does that

Special Offers on Mac. Special Offers on Mac. Special Offers on Mac.
Limited time only LELILZL Limited time only LRI Limited time only *

Electronics - B2B || Ecommerce apple.mds.ae
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Facebook Ad Manager

FACEBOOK

Home

S  Schweitzer Alexander LLC =

® Ads Manager

& Audiences

) Ads Reporting

@: Ad Account Settings

&% Events Manager

Ad Account Performance

E RadioShack EST
ID: 781414589077760

$17,262.21 + 15.00%
Spend

Modells EST
ID: 435741980787883

=

$32,229.39 4 -14.11%
Spend

@ Franklin Mint EST
ID: 3799922113354183

$28,267.18 L -10.32%
Spend

= Linens N Things
ID: 270453350034965

$11,816.15 4 -21.07%
Spend

Recently Updated w

1,287,962 1 2.50%

Reach

_—

1,002,701 L -6.77%
Reach

———ﬁ

784,987 1 14.62%

Reach

_/\_—_—._

363,980 L -3.16%
Reach

Last 7 days w

2,786,764 1 11.73%

Impressions

—__——_"\

2,056,595 4 -6.74%

Impressions

———&\\

1,706,095 & -2.77%

Impressions

———

694,157 | -8.52%

Impressions

Your ad for The Franklin
Mint was rejected. View

your ad for more info.
19h

¥ See All Alerts

) &
gt *

New! Cross-Account Reporting in
Ads Reporting

Now you can create reports in Ads
Reporting that include multiple ad accounts
within your business. Create cross-account
reports to see new insights like unique
reach across all of your ad accounts.

See Report Not Now

Digital Marketing Strategist

Radio Shack

Radio Shack is a chain of wireless and electronics
stores founded in 1921. It operated stores in the
United States and Mexico.

Modell's Sporting Goods

Modell's Sporting Goods was an American
sporting goods retailer having more than 150 retail

locations in ten states.

Linens 'n Things

Linens 'n Things was a Clifton, New Jersey-based
big-box retailer specialising in home textiles,
housewares, and decorative home accessories.

The Franklin Mint

The Franklin Mint is a private mint which sells ells
coins, medals, jewelry, die-cast vehicles, dolls,
sculpture and other collectibles.


https://en.wikipedia.org/wiki/Mint_(coin)
https://en.wikipedia.org/wiki/Collectibles

Website

www.radioshack.com

" @I {3} Campaigns RadioShack EST (781414589077760) v

= Q, Search and filter

S Resource Center 4. |3 Campaigns

s

o (W Quick Duplicate v S Edit -

. 7

e On / Off Campaign Name

730AM - 300X7 - TOF - JT-ABO-BE-2.13 - ..

730AM - 300X7 - TOF - JT -ABO-BE-2.13 - ...

730AM - 300X7 - TOF-JT-ABO-BE-2.13-..

> Results from 881 campaigns ©
Loading...

Origin Monthly Spending

The United States US $80,000-200,000

TOF - JT - ABO - BE - 2.5 - Testing Audience - ...

6AM - TOF -JT-ABO-BE-2.13-NEW Ads --...

TOF - JT - ABO - BE - 2.5 - Testing Audience - ...

S5AM - 10x100-TOF - JT - ABO -BE-2.13 - NE...

8AM-10x100-TOF-JT-ABO-BE-2.13- NE...

Jose - Bid Cap- 173-174 - RGB Light - Color C...

Ongoing
Ongoing
Ongoing
Ongoing
Ongoing
Ongoing
Ongoing
Ongoing

Ongoing

Avg.

2X-2.5X

Updated just now

89 Ad Sets

1-200 of 881 »

Website

Link Clicks Purchases

ROAS

) Discard Drafts

Review and Publish

Lifetime: Dec 1, 2020 = Jun 10, 2021

[T] Ads

View Setup @ m -~

On-Facebook
Purchases

Reports =

Website
Purchase 4
ROAS (Return...

12.59 4

v

o




Gﬁ Campaigns Modells EST (435741980787883) Updated justnow ) Discard Drafts Review and Publish
= Q. Search and filter

S Resource Center

Lifetime: Dec 4, 2020 — Jun 10, 2021 =
A Campaigns

85 Ad Sets
o (W Quick Duplicate 4 2 Edit v More w

1-200 0f 949 4 » ViewSetup @ m -~
Campaign Name Website

On-Facebook
Purchases Purchases
® TOF-JT-CBO-10% OFF - BID CAP - 200-220-BE-3.3 -

52

[T] Ads

Reports =
On / Off

i Website
Mobile App
Purchases Purchase N

[+
ROAS (Return...

25,28 ]
TOF - JT-CBO - BID CAP = 370-410 - BE- 2.8 - STOCK - =

TOF-HS -CBO-BE-2.8-STOCK - 126 - OPEN - Weider 2,459

TOF-HS-CBO-BE-4.3-15% OFF - STOCK - 126 - OPE 1,079

TOF-HS-CBO-BE-5.2-10% OFF - STOCK - 126 - OPE 5,755

TOF -HS -CBO - BE - 3.64 - STOCK - 126 - OPEN - Weid...

28,447

BOF-HS-CBO-BE-4.3-15% OFF -STOCK-126-OP... 559

Jose_Hamza Testing Proform Carbon T7 Treadmill 1/7 - 545

Wainht trainina- TOF -1 Al /Intereste/Comneatitnre - HS -
> Results from 949 campaigns ©

Loading...
o o o o

Website Origin Monthly Spending
www.modells.com

The United States

Avg. ROAS

3X-3.5X

US $120,000-200,000




Website

Int.com

Origin

The United States

{3} Campaigns Linens N Things (270453350934965)

Q, Search and filter

S Resource Center

Campaigns

o (W Duplicate v 2 Edit v More w

Campaign Name Link Clicks

TOF - JT - CBO - BID CAP 90-95 - 1.69 Break E...

Jose - Scale Nut Cracker - 12/18 - Copy

TOF - NP - 2.00 BE - 15% OFF SLAYSTATION®...

TOF - NP - 2.00 BE - 15% OFF SLAYSTATION®...
TOF - JT- BID 700 - 2.00 BE - 15% OFF SLAYS..
Jose_Nate - Testing 12 Inch Gold Resin Stand...

Jose/Nate_Tanveer - Testing Farmhouse Bar..
Jose - Scale - 14" Silver/Gold Sequin Soldier ..

TOF - NP - 2.00 BE - 15% OFF SLAYSTATION®...

> Results from 1,124 campaigns ©

Loading...

Monthly Spending

US $80,000-200,000 3X-3.5X

Updated just now

85 Ad Sets
1-2000f 1124 4

Website

On-Facebook
Purchases Purchases

Avg. ROAS

) Discard Drafts Review and Publish

Lifetime: Oct 22, 2020 — Jun 10,2021 =

[T] Ads

» ViewSetup @ m -~ Reports w

i Website
Mobile App
Purchases Purchase

[+
ROAS (Return...

3761




(3} Campaigns Frankiin Mint EST (379992211335418.. ~ Updated justnow | G e e
= Q_, Search and filter

S Resource Center

Lifetime: Dec 2, 2020 — Jun 10, 2021 =
A Campaigns

85 Ad Sets
o (W Quick Duplicate v 2 Edit v

[T] Ads

1-200 of 1207 4

Il Customize w
On/ Off Campaign Name

Reports =
Website

On-Facebook
Purchases

Mobile App Website
Purchases
. TOF - AM - CBO - Pedestal Urn2

Purchases *  Purchase J -

[+
ROAS (Return...

6.38 @
Jose_Hamza Testing Hercules and Diomedes Statue (1

6379
TOF - AG - CBO - #62 - 6/9 - BE - 1.77 - STOCK - 296 - Te...

TOF - AG - CBO - BE - 1.83 - STOCK - 108 - Testing - Fou.

TOF - JT-CBO - BID CAP - Testing - American Coin Trea
TOF - HS -CBO - BE- 1.5- STOCK - 453 - Testing - 1909
Jose_Hamza - BE - 2.1 -180 STOCK Testing Over the Fe

Jose_Hamza Testing Toscano 1/4

TOF-_IT-CRN-RF-21-STOCK - 40 - OPFN - Mermaid
> /. Results from 1,207 campaigns

2 A1 2]
Loading...

Website Origin Monthly Spending
franklinmint.com

The United States

Avg. ROAS

3X-3.5X

US $80,000-140,000




B3 campaigns

Off f On
T

B0 Ad sets

& Edit

Campaign T4

Creative Testing QC (12-4-2024)

Audience Testing Ontario (3-6-20...

Creative Testing - Ontario (6-5-20...

Catalog Campaign - Ontario (19-4...

Testing | ABO | Ontario

S5 1 Creative Testing | 03/04/24 - ..

S5 | Creative Testing | 02/28/24

Results from 7 campaigns @

Website

lilyvogue.ca

A A/Btest

Results Tl

Website purchases

83

\Website purchases

m

\Website purchases

=8

Website purchases

&

Website purchases

188

Website purchases

4

Welbsile purchases

Origin

Canada

Unigque CTR
(link click-...
26.93%
2.90%
4.55%
3.96%
4.60%

12.31%

12.56%

Amount spent
TS
$14,164.94
$2,142.49
$2,618.59
$2,251.38
$674.58

$2,413.74

$153.20

Cost per add
tocart T)

$0.18

$1.58

$1.95

Cost per result
" 1
$1.55
Per Purchase
$25.21

Per Purchase

$23.59

Per Purchase

Per Purchase

$12.84

Per Purchase

$2.07

Per Purchase

Total Spending

CAS24,418.92

Website
purchase...

Purchase
ROAS (retur...
111.47

.27

7.02

| 8 Maximum: Jul 30, 2022 - Aug 30,2025 = ‘

Il Columns: Ray101 = H "= Breakdown H 8 « H 4| = H = ‘

» Purchases Ti

111.47 N7
1.27 85

7.02

Final ROAS

31.47

Website
purchases Tl

9,117

85

Purchases
conversion...

-

$1,579,007.01

$15,569.50

$18,389.75

$8,988.30

Website
purchases...
$1,579,007.01
$15,569.50
$18,389.75
$8.,988.30
$4,637.26

$32,636.93

$10.747.07




thrayvee.com

l http:// %

TR Tanveer H. Rayvee

All channels Jul 29-Sep1 -

$71,026.45

TOTAL SALES OVER TIME

.
- ]
Yl 4
| -I- II‘Il IIII I
-lllIIII i

Jul 29-5ep 1

2,145 orders

Jul 29 Aug 9 Aug 21 Sep1

View Report

TOTAL SALES BREAKDOWN Jul 29-Sep 1

Orders $71,523.05

Returns -$496.60

Total sales $71,026.45

TOTAL SALES BY CHANNEL Jul 29-Sep 1

Online Store
788 orders

$13,132.80

All channels =

TOTAL SALES
$841,729.19

TOTAL SALES OVER TIME

$10K

Mar 18

TOTAL SALES BREAKDOWN

Orders
Returns

Total sales

TOTAL SALES BY CHANNEL

Online Store
21,037 orders

TR Tanveer H. Rayvee

Dec 25-Sep 1 ~

20,882 orders

Jun 10 Sep 1

View Reporl

Dec 25-5ep 1

$856,5657.26
-$14,828.07

$841,729.19

$411,557.85

Digital Marketing Strategist

Facebook Report for Jewellery Product

C7 - ADONYS - Musical Note Brooch... 5379255 ¢ 401 E2% 163227 ¢ 2a90%

b TATOASETAA 01 E] Spprad Reoch

Cd - NORAMA, - Kid at Heart Unicorn _  53,496.80 * #1.31%

141238 + 152.35%
0 2835044 TASEET T Soond Reach

C1 - LORAMNA - Soul Sisters Bracelet . 51391578 + 1262.76%5671,077 ¢ 1208.98%

1D 5956431 D403RS v Rench

267840 ¢ 487 20%

Impreaainne

240116 T NETAN

Imreasions

1,269 438 + 1996.24%

||'I|II ERIFEING

Shopify Sales

Analytics



( Pt/ % thrayvee.com Digital Marketing Strategist

Creating Sales Funnel
FROM

In cart Upsell 85%
discount + reason: big
package opportunity
2 Product at $55

FUNNEL MODIFICATIONS:

e Full Pricing Model

e Purchase Combo Integration
e Retargeting Model

e Retargeting Frequency

e Email Promotion

Collected

® U p Se I I Email Promotion
Courses on Business &

Dropshipping Topics




Gold Lion Technologies

Niche: Marketing Agency
Lead: 136 || CPR: $34.84 || Amount Spend: $4738.43

Campaigns  Gold Lion Tech Ad Account (3078894.. Updated justnow ) Discard drafts Review and publish
Q. Search and filter Maximum: Nov 18, 2021 - Feb 2,2023 w
BY Campaigns 50 Ad sets (] Ads
w - 2 Edit v & A/BTest & S @ ¥ @ Rules = View Setup @ Il Columns: Custom = "= Breakdown = Reports w
. Attribution .
Off / On Campaign Bid strategy Budget setting © Results Reach Impressions Costperresult - Amount spent
. GLT001 | $7k Marketing | New Leads | Book C... Highest volume $40.00 7-dayclickor ... 2 88 269 $20.13 $40.26
Daily On-Facebook Leads Per On-Facebook Le...
@ GLT001 | $§7k Marketing | New Leads | Book C... Highest volume $840.00 7-dayclickor.. 28 9,606 25,802 $28.46 $796.76
Daily On-Facebook Leads Per On-Facebook Le...
® GLT001 | $7k Marketing | New Leads | Book C... Highest volume $40.00 7-dayclickor.. 34 9,640 28,500 $32.69 $1,111.44
Daily On-Facebook Leads Per On-Facebook Le...
o GLT001 | $7k Marketing | New Leads | Downl... Highest volume 866.00 7-dayclickor ... 12 3,488 7,608 $50.18 $602.11
Daily On-Facebook Leads Per On-Facebook Le...
) GLT001 | $7k Marketing | New Leads | Downl... Highest volume §33.00 7-dayclickor.. 1 835 1,127 §79.24 $§79.24
Daily On-Facebook Lead Per On-Facebook Le...
® GLT001 | $7k Marketing | New Leads | Downl... Highest volume 866.00 7-dayclick or ... 59 18,235 32,403 $34.63 $2,043.38
Daily On-Facebook Leads Per On-Facebook Le...
@ GLT001 | 1K Cash | New Leads | Download | (... Highest volume §33.00 7-dayclickor.. — 918 932 — $65.24
Daily On-Facebook Lead Per On-Facebook Le...
Results from 7 campaigns @ 7-day click or ... 136 35,522 96,641 $34.84 $4,738.43
On-Facebook Leads = Accounts Center acco... Total  Per On-Facebook Leads Total Spent



Artik Medical Supply

Niche: Medical Supplies

Lead Automation: QuickBase

Lead: 8245 || CPR: $6.09
Amount Spend: $50,215

Message Automation: ManyChat

Campaign v Delivery © Results » Reach » Frequency v Costperresult + Amountspent +« Impressions L4
Send Message - ManyChat (Rayvee) - Week 7 ® Active 14 12 2,317 1.10 $6.41 1 $89.75 2,558
Messaging conve... Per Messaging C...
Send Message - ManyChat (Rayvee) - Week 6 © Completed 60 [ 7,306 1.35 $5.33 @ $320.00 9,846
Messaging conve... Per Messaging C...
Send Message - ManyChat (Rayvee) - Week 5 @ Completed 50 [2] 7,788 1.33 $6.40 2 $320.00 10,355
Messaging conve... Per Messaging C...
Send Message - ManyChat (Rayvee) - Week 4 @ Completed 5510 6,537 1.43 $5.82 12 $320.00 9,377
Messaging conve... Per Messaging C...
Send Message - ManyChat (Rayvee) - Week 3 @ Completed 86 2] 6,998 1.46 $3.42 12 $293.86 10,217
Messaging conve... Per Messaging C...
Send Message - ManyChat (Rayvee) - Week 2 @ Completed 210 [ 15,499 1.47 $3.81. 12 $800.00 22,735
Messaging conve... Per Messaging C...
Send Message - ManyChat (Rayvee) - Week 1 @ Completed 59 121 5,006 1.19 $4.03 [ $237.52 5,961
Messaging conve... Per Messaging C...
Leads - Form Funnel (Rayvee) ® Active 5,745 257,587 4.54 $6.31 $36,237.24 1,170,130
On-Facebook Leads Per On-Facebook Le...
Results from 12 campaigns @ - 347,133 4.40 - $50,215.52 1,528,128
Multiple conversions = Accounts Center ac... Per Accounts Cente... Multiple conversions Total spent Total



Heal Medical Supply

Niche: Medical Supplies Lead Automation: QuickBase
Lead: 2296 || CPR: $4.52 Lead Form: Facebook Lead Form

Amount Spent: $10,383

h Campaigns 85 Adsets | 2 Maximum: Jul 16, 2022 - Aug 16, 2025 =

(B Duplicate # Edit L A/Btest More = Il Columns: Rayvee form = || "= Breakdown = H & Reports = H (4 Export - H Charts

CPM (cost per . CTR (link click-

Off f On Campaign = Delivery T » Budget »  Results » Costperresult » Amountspent « Reach » Frequency » Impressions 1.000... through rate)

» UniqueCTR (all) ~

. Leads - Form Funnel (Rayvee) @ Active Using ad set bu... 4 2,296 $4.52 $10,383.96 125,802 3.63 456,759 $2273 1.91% 7.22%
Meta leads Per Meta lead

Results from 1 campaign @
Excludes deleted items




Gold Lion Technologies

Niche: Marketing Agency
Lead: 136 || CPR: $34.84 || Amount Spend: $4738.43

Campaigns  Gold Lion Tech Ad Account (3078894.. Updated justnow ) Discard drafts Review and publish
Q. Search and filter Maximum: Nov 18, 2021 - Feb 2,2023 w
BY Campaigns 50 Ad sets (] Ads
w - 2 Edit v & A/BTest & S @ ¥ @ Rules = View Setup @ Il Columns: Custom = "= Breakdown = Reports w
. Attribution .
Off / On Campaign Bid strategy Budget setting © Results Reach Impressions Costperresult - Amount spent
. GLT001 | $7k Marketing | New Leads | Book C... Highest volume $40.00 7-dayclickor ... 2 88 269 $20.13 $40.26
Daily On-Facebook Leads Per On-Facebook Le...
@ GLT001 | $§7k Marketing | New Leads | Book C... Highest volume $840.00 7-dayclickor.. 28 9,606 25,802 $28.46 $796.76
Daily On-Facebook Leads Per On-Facebook Le...
® GLT001 | $7k Marketing | New Leads | Book C... Highest volume $40.00 7-dayclickor.. 34 9,640 28,500 $32.69 $1,111.44
Daily On-Facebook Leads Per On-Facebook Le...
o GLT001 | $7k Marketing | New Leads | Downl... Highest volume 866.00 7-dayclickor ... 12 3,488 7,608 $50.18 $602.11
Daily On-Facebook Leads Per On-Facebook Le...
) GLT001 | $7k Marketing | New Leads | Downl... Highest volume §33.00 7-dayclickor.. 1 835 1,127 §79.24 $§79.24
Daily On-Facebook Lead Per On-Facebook Le...
® GLT001 | $7k Marketing | New Leads | Downl... Highest volume 866.00 7-dayclick or ... 59 18,235 32,403 $34.63 $2,043.38
Daily On-Facebook Leads Per On-Facebook Le...
@ GLT001 | 1K Cash | New Leads | Download | (... Highest volume §33.00 7-dayclickor.. — 918 932 — $65.24
Daily On-Facebook Lead Per On-Facebook Le...
Results from 7 campaigns @ 7-day click or ... 136 35,522 96,641 $34.84 $4,738.43
On-Facebook Leads = Accounts Center acco... Total  Per On-Facebook Leads Total Spent



Direct Finance

Niche: Financial Services

Lead/Events: 600 || CPR: $8.2 || Amount Spend: $4922.27

Campaigns

Direct Finance (1206990310146628) v

Q, Search and filter

Updated justnow ()

Discard drafts

Review and publish

Maximum: Sep 14, 2022 — Feb 2,2023 =

B9 Campaigns 80 Ad sets (7] Ads
- g Edit v & A/BTest B 9 e @ Rules = View Setup @ Il Columns: Custom = "= Breakdown w Reports =
. . Attribution
Off / On Campaign udget setting © Results Reach Impressions Cost per result Amount spent Ends Frequenc)
® GLT001 | Eventbrite | Conversions | Registrati... §75.00 7-dayclick or .. - 2,754 3,234 — $151.03 Jan 18, 2023
Daily Website Completed ... Per Complete Registr...
® GLT001 | Event | New Lead | Registrations (01... $140.00 7-dayclick or ... 122 44,313 111,885 $14.28 $1,742.13 Ongoing
Daily Event Responses Per Event Response
® GLT0O01 | REFi | New Lead | Conversions (11/1... $33.00 7-day click or ... 7 804 1,068 $11.81 $82.69 Ongoing
Daily On-Facebook Leads Per On-Facebook Le...
® GLT0O01 | REFi | New Lead | Conversions (11/1... $33.00 7-dayclickor.. - — = — $0.00 Ongoing
Daily On-Facebook Lead Per On-Facebook Le...
. GLT0O01 | REFi | New Lead | Conversions (11/0... $33.00 7-dayclickor ... 19 2,526 4314 $16.42 $312.04 Ongoing
Daily On-Facebook Leads Per On-Facebook Le...
@ GLTO001 | No Income | New Lead | Conversion... $33.00 7-dayclickor.. 23 2,753 5,092 $15.69 $360.91 Ongoing
Daily On-Facebook Leads Per On-Facebook Le..
. GLT0O01 | REFi | New Lead | Conversions (09/2... $33.00 7-dayclickor ... 187 11,976 25,526 $6.10 $1,141.05 Ongoing
Daily On-Facebook Leads Per On-Facebook Le...
P GLT0O01 | No Income | New Lead | Conversion... $33.00  7-day click or ... 242 12,040 24,912 $4.68 $1,132.42 Ongoing
Daily On-Facebook Leads Per On-Facebook Le...
Results from 8 campaigns @ 7-day click or ... - 67,282 176,031 - $4,922.27
Accounts Center acco... Total Total Spent Per Accoun




West Capital (Corporate)
Niche: Mortgage
Lead: 862 || CPR: $21.51 || Amount Spend: $18538.97

Campaigns  West Capital Ad Account - Corporate (.. * Updated justnow Discard drafts Review and publish

@ Terms update is now available Updates to the Self-Serve Ad Terms are effective January 3, 2023 Read the terms X

Q_  Search and filter Maximum: Nov 15,2021 - Feb 2, 2023 =

P9 Campaigns

w 2 Edit - & A/BTest B e @

Off / On

05 Ad sets

[7] Ads

Rules = View Setup @ Il Columns: Custom = "= Breakdown = Reports =

Campaign Bid strategy s:tt; © Results Reach Impressions Cost per result Amount spent

GLTOO01 | ReFi | New Leads | Conversions | (12/05/22)

GLTOO01 | ReFi | New Leads | Conversions | (11/20/22)

GLT001 | No Income | New Leads | Conversions | (11/14/22)

GLT0O01 | ReFi | New Leads | Conversions | (11/08/22)

GLT001 | No Income | New Leads | Conversions | (10/13/22)

GLT001 | ReFi | New Leads | Conversions | (10/10/22)

GLT001 | ReFi | New Leads | Conversions | (10/03/22)

GLTO001 | ReFi | New Leads | Conversions | (09/19/22)

GLT001 | ReFi | New Leads | Conversions | (09/16/22)

GLT001 | ReFi | New Leads | Conversions | (09/07/22)

Results from 10 campaigns @

Highest volume

Highest volume

Highest volume

Highest volume

Highest volume

Highest volume

Highest volume

Highest volume

Highest volume

Highest volume

$158.00
Daily
$158.00
Daily
$158.00
Daily
$158.00
Daily
$158.00
Daily
$108.00
Daily
$125.00
Daily
$83.00
Daily
§75.00
Daily

$50.00
Daily

7

15

On-Facebook Leads

79

On-Facebook Leads

45

On-Facebook Leads

48
On-Facebook Leads

543
On-Facebook Leads

2
On-Facebook Leads

101

On-Facebook Leads

27

On-Facebook Leads

On-Facebook Lead

2
On-Facebook Leads

862

On-Facebook Leads

4,311

9,734

5,868

7,544

52,256

968

12,939

4122

1,558

1,561

72,111

Accounts Center ac...

6,152

28,591

9,561

19,141

122,857

1,042

$48.73
Per On-Facebook L...

$37.11
Per On-Facebook L...

$§22.69
Per On-Facebook L...

$40.71
Per On-Facebook L.

$12.91
Per On-Facebook L...

$40.80
Per On-Facebook L...

$34.10
Per On-Facebook L...

$37.39
Per On-Facebook L...

Per On-Facebook L...
$81.15
Per On-Facebook L ...

$21.51
Per On-Facebook Le...

$730.99

$2,931.94

$1,020.96

$1,954.16

$7,008.58

$81.60

$3,444.28

$1,009.59

$194.57

$162.30

$18,538.97
Total Spent




West Capital Lending (KKB)

Niche: Mortgage

Lead: 263 || CPR: $16.35 || Amount Spend: $4299.68

Campaigns

KKB - West Capital Lending (6096319.. =

Q, Search and filter

Campaigns
L]

Off / On

- 2 Edit v & A/BTest

Campaign

GLT001 | 2/1 | New Lead | Conversions | Kevi...

GLT001 | No Proof | New Lead | Conversions |...

GLT001 | No Proof | New Lead | Conversions |...

GLT001 | 2/1 | New Lead | Conversions | Kevi...

GLT001 | ReFi | New Lead | Conversions | Kevi...

GLTO001 | Equity | New Lead | Conversions | Ke...

Results from 6 campaigns ©

5

).00
Jaily

...

5.00
Daily
).00
Jaily
3.00
Jaily

3.00
Daily

7-day click or ...

Eg Ad sets
S @i @ @ Rules w
Attribution
setting © Results
7-day click or ... 1
On-Facebook Lead
7-day click or ... —
On-Facebook Lead
7-day click or ... 208
On-Facebook Leads
7-day click or ... 54
On-Facebook Leads
7-day click or ... -
On-Facebook Lead
7-day click or ... =

On-Facebook Lead

263

On-Facebook Leads

Reach

476

12,323

8,132

251

19,787

Accounts Center acco...

Updated justnow )

7] Ads
View Setup @
Impressions Cost per result
569 $73.53
Per On-Facebook Le...
Per On-Facebook Le...
32,064 §12.57
Per On-Facebook Le...
18,450 $29.56
Per On-Facebook Le...
256 =
Per On-Facebook Le...
Per On-Facebook Le...
51,339 $16.35
Total | Per On-Facebook Leads

Discard drafts

Review and publish

Maximum: Sep 13,2022 - Feb 2,2023 =

Il Columns: Custom =

Amount spent

$73.53

$0.00

$2,615.02

$1,596.30

$14.83

$0.00

$4,299.68
Total Spent

"= Breakdown

Ends

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Ongoing

Reports =

Frequency

1.20

2.60

2.27

1.02

2.59

Per Accounts Center a...




1776 Logistics

Niche: Logistic Onboarding
Lead/Clicks: 66//1498 || CPR: $0.47//$10.51 || Amount Spend: $1443.12

Campaigns  Blanche Haskins (797240484745636) = Updated just now ) Discard drafts Review and publish .

Q, Search and filter Maximum: Aug 24, 2022 - Feb 2, 2023

B3 Campaigns 80 Ad sets (7] Ads
B - 2 Edit - & A/BTest 5| O T ¢ © Rules = View Setup @ Il Columns: Custom w "= Breakdown w Reports w
4 " " At . ;
Off / On Campaign Delivery 1 Bid strategy Budget satt © Results Reach Impressions Cost per result Amount spent - E
. [12/27/2022] Promoting https:/17... @ Active Highest volume $10.00 7. 1,498 178,830 275,341 $50.47 $698.61
Daily Link clicks Per Link Click
® Lead Gen - MOF - Flatbed Op - 12.2... Off Using ad set bid..  Using ad set bu... 7o = 423 436 = $12.26
On-Facebook Lead Per On-Facebook L...
o Lead Gen - MOF - Flatbed Op - 12.1... Off Using ad set bid...  Using ad set bu... y 29 6,302 10,295 $8.11 $235.31
On-Facebook Leads Per On-Facebook L...
® Lead Gen - MOF - Flatbed Op - 12.0... Off Using ad set bid...  Using ad set bu... o 10 3,261 4,362 $11.08 $110.80
On-Facebook Leads Per On-Facebook L...
® Lead Gen - TOF - Flatbed Op - 11.3... Off Using ad set bid..  Using ad set bu... i 9 3,603 5,831 $19.14 §172.24
On-Facebook Leads Per On-Facebook L...
@ Lead Gen - TOF - Flatbed Op-11.2... Off Using ad set bid...  Using ad set bu... i 1 1,020 1172 $32.83 $32.83
On-Facebook Lead Per On-Facebook L...
o Lead Gen - TOF - Flatbed Op-11.2... Off Using ad set bid..  Using ad set bu... 1. 12 2,198 3,020 $10.34 $124.11
On-Facebook Leads Per On-Facebook L...
® Lead Gen - TOF - Flatbed Op-11.2... Off Highest volume $§100.00 7. 4 1,081 1,647 $14.24 $56.96
Lifetime On-Facebook Leads Per On-Facebook L...
Results from 8 campaigns @ y - 191,949 302,104 = $1,443.12
Multiple conversions = Accounts Center ac... Total Multiple conversions Total Spent



= % thrayvee.com Digital Marketing Strategist

GOOGLE PPC
REPORT

OVERVIEW
e Managed over $250,000 in ad spends
e Expert in Keyword research
e Average CTR 7.5%+

e Expert in Landing Page Creation/Modification




Lily Vogue

Niche: E-commerce
Avg Order Value: $168 || Amount Spend: $27,000 || Revenue: $503,000

Campaigns All time | Aug 20,2024 - Aug30,2025 v | < >  Showlast30 days
Campaigns Settings
Impr. Clicks Conversions Cost Revenue -4 —r n -
CRSYARSRI 44,348 3,069.60 CAS26,957.87 CAS502,980.07 Metrics  Adjust  Download  Expand

/

2pgagements

o Aug 2024 Aug 2025
— e :
? Add filter Q‘ - i @ ~
Search Segment Columns Reports Download Expand More
: gn Interaction Avg. order Purchase ’
|:| e Campaign Impr. - Interac! i Avg. cost Cost Conv. value Revenue Yabira Orders CORArRIanE Clicks Avg.CPC  Cost/ conv.
N BB Orafts in progress: 0
P-Max b 828,652
0 e Campaign 3,491,793 clicks, 23.73% CAS0.03  CA%26272.. 44504541 4350147514 CAS168.59 2974.61 3,059.60 44,184 CAS0.59 CA$8.59
9/ =ngagements
Shopping 164
O o £y Test 1g 35,697 ciloks 0.46% CAS4.18 | CA$685.67 1,365.93 CA$1504.93  CA$150.49 10.00 10.00 164 CAS4.18  CA$68.57
24/08/24
B2B.B16
Total: All but removed ca.. @ 3,527,425 clicks, 23.50% CAS0.03 | CAS$26,957.  447411.34 4850298007 CAS168.52 2,984.61 3,069.60 44,348 CAS0.61 CASB.78
zngagements
828816
' Total: Account @ 3,527,425 clicks, 23.50% CAS0.03 CAS26957..  447411.34 4350298007 CAS168.52 2,984.61 3,089.60 44,348 CAS0.61 CASE.78



Centre Vitalab

Niche: Medical
Cost/Conv: $31.25 || Amount Spend: $487,000 || Conversions: 15,600

Campaign Status AL+ Clicks Phone calls  Bonk appointment Conversions (hy conv. time)
CHeks » Conversiong * Coal § eony. Cost

293K 1 56K $31 25 $‘5187K . Drafts in progress: 0

I
m Vitalab campaign 1 CAS600.00/day -~ g CA$350,023.85 CAS1.66 21372 6,424.73 10,674.52

CAS40.00/day

DEPISTAGE COVID-19 CAS1.216.00/m..

CAS26,562.83 CAS1.14

- PMax - Gen. Services CAS100.00/day [~ <h * CAS530,595.93

- Search - Testing - STAGS - French CAS596.00/day [» CAS40,709.57

- Search - Testing - STAGS CAS30.00/day |~ P CA312783.67

- Local PMax - Mont-Roval CAS50.00/day [~ ca%828.61 caS015

- Search - Branded - FR CA$16.00/day [+ : CAS2,603.38 CAS0 62

- Search - Generic Conditions - French CAS26.00/day [»/ CAST 856,78

Eligible (1

3 i All ads li
)3 - Search - Branded  # i d CAS4,085.68 CA$1.33

2023 - Search - Generic Conditions CAS30.00/day A s $4,103.8 CAS4.M

All but removed campaigns in your current view @ CAS487,468.49 CAS1.66 292,885 : 15,599.86

Account @ CAS726.00/day CAS487,468.49 CAS1.66 202,885 8,745.86 15,599.86




Clinique Nomade
Niche: Medical

Cost/Conv: $4.35 || Amount Spend: $57,000 || Appointment: 12,400

Conversions = Cost / conv. Cost

13K $4.35 $56.4K

4th quarter 202 3rd quarter 2025

Campaign Status Phone calls Book appointment Cost Avg. CPC Cost / conv.

Drafts in progress: 0

CAS5.00/day
CAS152.00/mo...

]

Vaccination Montréal Paused ; CAS425.21 CAS0.80 cA$17.0m

o : ; Ty Paused
LR | AR | 250 CA$23.00/day [ : 2,625.00 CAS942442  CAS1.54 CA$3.24

2

RPMax | 17-01-23 CAS$3.00/day [\ A CAS83.34 CA%1.98 CAS27.78

Cliniguenomade | English Search | 01-05-23 CAS3.00/day | - : CAS973.24 CAS1.53 CAS54.63

Date et heure de création de la campagne n” 7 : CAS3.50/day

=t 6 O / § & F, &
23/06/2023 13.04 CA$106.40/mo.. Peused CARS9.60:  1GAS054 il

Brand | Search| 17-01-23 CAS$10.00/day @ Eligible CAS3.980.97 CAS2.04 CAS35.99

CAS$10.00/day

GaliPny |200:28 CA$304.00/mo..

Eligible CAS4,817.46 CAS1.77 CAS6.04

OD|O|oo|g|o|o0|O
B B8

PMAX | Main | 19/04/24 CAS110.00/day a A 79 CAS35,766.97 CAS0.79 CAS4.36
: All but removed campaigns in your current view &) 12,383.79 CAS56421.37 CAS0.96 CAS4.35

: Account @ CAS130.00/day 12,383.79 CAS56,421.37 CAS0.96 CA34.35




Artik Medical Supply

Niche: Medical Supplies
CTR: 6.71% || Amount Spend: $15287 || Collected Leads: 392

O e B ﬁ.:g:E:Is?gngﬂgf1211?-1;;;3?5 §20.00/day [ (4 Limited by budge Search 44,150 3,741 B.47% $1.65 $6,162.50
0 e Q| Eam“'g“ 12_Back Brace (Form Only) June $50.00/day |~ Ended Search 19,727 1187 6.02% $2.18 42,5229
0 e By femeeen 10-Back Brace (Form Only) June $50.00/day | Ended Search 12,016 804 6.22% §1.87 41,503.57
D O E Campaign 3_Back Brace_April 10 $100.00/d.. Paused Search 3,905 3n 7.096% 53.80 §$1,182.87
0 e~ A gampaig“ 11 SackBraco\FarnOnn.m  _p $50.00/day | Ended Search 5,750 398 6.92% 4252 $1.001.50
D O E Campaign 1_Back Brace_LP_Mar 9_530 550.00/day » FPaused Search 5,269 304 5.77% 52.70 582189
D 0 E Campaign 9_Back Brace_May 15 5100.00/d... | Paused Search 4,406 307 6.97% 5238 §729.53
0 o 2 campaion 6_Back Brace_call Only Ads_$60 $100.00/d... Paused Search 8324 216 2 59% $3.24 $700.44
0 o B} campaign 2_Back Brace_Call Only Ads_§57 $20.00/day | et , _ Search 1,549 76 2.14% $3.77 $286.80
Call extension Is missing

D O E Campalgn 8_Back Brace_Call Only_May 15 5100.00/d... | Paused Search 2,506 66 2.63% 5364 5240.18
D O E Campaign 7_Back Brace_May 15 5100.00/d.. | Paused Search 271 21 7.75% 52.56 553.80
D O m Campaign 4_Back Brace_April 10 #2 $100.00/d... [ Paused Search g1 1 12.09% 50.97 51066
O & B Jreshiieremonam §50.00/day | Paused Search 19 4 21.05% $0.45 $1.78
D O E g;m paign &_Back Brace_Call Only Ads_560 $100.00/d... Bdimia search 0 0 B B $0.00

Total: Campaigns in your current view (3 110,892 7446 6.71% 52.05 $15,287.81
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MDS/3T (Apple Enterprise, UAE & KSA)

Niche: Technology, B2B, Enterprise Solution

CTR: 7.30% || Amount Spend: AED 5745 || Quotation (Corporate): 17

® o o o o
H A A A A

o M

Drafts in progress: 4

Rayvee - Campaign 1(MDS) - Website
Traffic - Search - Apple Does - May 12

Rayvee - Campaign 6 (MDS) - Website
Traffic - Search - Apple Does (Retargeting) -
May 26

Rayvee - Campaign 7 (MDS) - Website
Traffic - Search - Apple Does (Retargeting) -
Jun 2

Rayvee - Campaign 2 (3T) - Website Traffic
- Search - Apple Does - May 28

Rayvee - Campaign 5(MDS) - Website
Traffic - Search - Security - May 24

Rayvee - Campaign 4(MDS) - Website
Traffic - Search - Performance - May 20

Rayvee - Campaign 3 (3T) - Website Traffic
- Search - Apple Does - June 2

Rayvee - Campaign 3(MDS) - Website
Traffic - Search - Value - May 17

Rayvee - Campaign 2(MDS) - Website -
Search - Battery - May 17

Rayvee - Campaign 1(3T) - Website Traffic -
Search - Apple Does - May 23

Total: Filtered campaigns @

b4 Total: Account @

AED70.00/day
AED50.00/day '
AED80.00/day

AED91.00/day '

AED50.00/day '

AED91.00/day '

AED91.00/day |

AED70.00/day '

AED91.00/day '

AED397.00/day

Ended

Ended

Eligible

Ended

Ended

Ended

Ended

Ended

Paused

Search

Search

Search

Search

Search

Search

Search

Search

Search

Search

5,811

915

1,355

973

3,163

5,551

3,087

5,942

2,520

5,095

34,412

21,360

872

124

130

77

229

360

155

292

122

152

2513

2,719

15.01%

13.55%

9.59%

7.91%

7.24%

6.49%

5.02%

4.91%

4.84%

2.98%

7.30%

5.29%

AED1.20

AED2.02

AED2.51

AED3.55

AED1.74

AED2.33

AED3.52

AED2.70

AED2.87

AED3.91

AED2.15

AED2.11

AED1,049.97

AED250.00

AED326.77

AED272.97

AED399.57

AED838.21

AED545.04

AED787.68

AED349.83

AED594.99

AEDS5,415.03

AEDS,745.38




= % thrayvee.com Digital Marketing Strategist

LINKEDIN ADS
REPORT

OAVAAVA I A
e Managed over $10,000 in ad spends

e Expert in Targeting Profession & Interest
e Average CTR 0.75%+

e Expert in personalised adcopy




MDS (Apple Enterprise, UAE)

Niche: Technology, B2B, Enterprise Solution

CTR: 0.89% || Amount Spend: $685

[ cAMPAIGN MANAGER

Campaign Name £ Spent C Key Results T Cost Per Result C Impressions T Clicks C Average CTR C
[ ]  ©campaigns $721.59 - - 83,422 745 0.89%
Website visits (Carousel 1) - May 12, 2023 (Rayve 99 Website Visits
5" (] e) éivie $212.59 ~A $2.15 28,399 99 0.35%
ID: 204058376 - Sponsored Content
A Website visits (Carousel 2) - May 21 (Rayvee) .. /2 Website Visits .
D ID: 204533626 - Sponsored Content o808 /\ i a1y Te [
III o
Website visits (Carousel 2) Retargeted - May 25 - 69 Website Visits
(] Rayvee soe $81.68 A $1.18 7,770 69 0.89%
Q ID: 204722696 - Sponsored Content
Video views - May 25, 2023 e 1,144 Views .
i l:] ID: 204788196 - Sponsored Content $16.1 [\ $0.01 2,143 3 0:33%
on
D Website visits (Single Image Ads - 4)- May 26, 20 , 390 Website Visits .
23 (Rayvee) see 232.93 A A 0.60 32,667 390 1.19%
‘u. ID: 204868256 - Sponsored Content
Website visits (Single Image Ads - 4)- June 2, 20 108 Website Visits
[] 23 (Rayvee) fike $85.19 A  $079 5,227 108 2.07%
5 ID: 205325476 - Sponsored Content
in| o Show 15 per pago




3T (Apple Enterprise, KSA)

Niche: Technology, B2B, Enterprise Solution

CTR: 0.94% || Amount Spend: $650

[ camMPAIGN MANAGER

Campaign Name C Spent T Key Results < Cost Per Result C Impressions T Clicks Average CTR C
9 6 campaigns $650.73 - - 110,453 1,033 0.94%
", Website visits (iPad Pro M2 Exchange - Image 1,2, 193 Website Visits
3)- June 5 (Rayvee) e $108.83 /V\ $0.56 16,916 193 1.14%
& ID: 205409666 - Sponsored Content
Website visits (Single Image Ads - 4)- June 5 (Ra 119 Website Visits
I yvee) .9 $108.98 [\ $0.92 7,021 119 1.69%
Bl ID: 205410116 - Sponsored Content
‘o Website visits (Carousel 1)- May 25, 2023 (Rayve 83 Website Visits
) e) 4e $50.00 [\/\ $0.60 10,106 83 0.82%
ID: 204795296 - Sponsored Content
A Website visits (Carousel 2)- May 25, 2023 (Rayve 114 Website Visits
@8 e) see $100.00 /\N\ $0.88 13,571 114 0.84%
ID: 204795796 - Sponsored Content
lu. Website visits (Single Image Ads - 4)- May 26, 20 72 Website Visits
23 (Rayvee) Ll $50.00 A $0.69 3,390 72 2.12%
ID: 204861046 - Sponsored Content
@ Website visits (iPad Pro M2 Exchange - Image 1,2, 451 Website Visits
3)- May 29, 2023 (Rayvee) gl $231.87 . A $0.51 59,307 451 0.76%
m ID: 204867476 - Sponsored Content
ﬁ Show 15 ner naqo




Tanveer Hossain Rayvee l http:// k T h rayvee,CO m
Digital Marketing Strategist

Thank You

Q Address

F- 4B, H- 541-543, R-9, Block E, Bashundhara R/A,
Dhaka 1229, Bangladesh.

Because, I'm here to help

As a digital marketing expert with a proven track

record in generating exceptional results, | can

help your company by creating and executing \. Telephone ® Email Address
data-driven, multi-channel strategies that drive
significant ROl and elevate your brand's online e 0 V0003 a.rayvee. OV

presence.



